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Bnok nopaepxku GyHKUUM aBTO3anycka ang asTomoouneit
CO LUTaTHbIM UMMOOUNai3epoM

MOAE/Ib: AME-BP/M v.2
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Ha3HayeHnue

Monynb 9BNSETCA BCMOMOraTesbHbIM 000pYA0BaHNEM,
HeoOX0AMMbIM B C/ly4ae YCTAHOBKM HA aBTOMOOMNb CO
WTaTHbIM  UMMOOUNAKA3EPOM CUCTEMbI  AMCTAHLIMOHHOTO
3anycka JBuratens U ClyXuT s 06ecneyeHns yCreLHom
paboTbl 3TON CUCTEMBI.

MpuHuMn paGoTbi

Ona vcnonb3oBaHust Gnoka 06xoma HEOOX0OMMO MMETb
BTOPON (LOMONMHUTENbBHBIN) KIHOY 3aXMraHus C BCTPOEHHbIM
KOZIOBbIM “4nrom” ayisi yripaBneHus mmobunaiizepom. Kntoy
YCTaHABAMBAETCS BHYTPb MPUEMHOIN aHTEHHbI BHYTPU MOAYNSt
(cm. puc. 3). Mpn nogaye nMUTaHWS HA MOAYNb, KOA, “yuna”
CUUTLIBAETCS M C MOMOLLbIO QHTEHHbI MOLYNS NEPeAAeTCs Ha
QHTEHHY LUTATHOrO MMMOGUNaii3epa.

YcTaHoBKa

1. YcTaHoBKa aHTEHHbI
CHsITb 3alUMTHBIA KOXYX C 3aMKa 3aXMUraHusi, pPacrosioXutb
aHTeHHy 00xofuMka MMMOOUNaii3epa Ha 3amKe 3aXuraHus
MaKCUMabHO 6/IM3KO K aHTEHHe LITATHOro MMobunainaepa.
3aKpenuTb aHTeHHbl Ha 3aMKE 3aXWraHusi U YCTaHOBUTb
3aLLUNTHBII KOXYX Ha MECTO.

2. MoaknioueHne NPOBOAOB NUTAHUS

MoakntounTb KpacHbIi NPOBOL K Bbixogy “3axuranve 1”
CUCTEMbI IMCTAHLIMOHHOTO 3anycka. YepHblid NpoBOA, NOAKIIO-
YITb K BbIXOAy OTKIIOYEHWs LITATHOrO MMMoGunaiiaepa
OTPULIATENBHOI NONSPHOCTY.

3. YcTaHoBKa K104a
BcTaBbTe K04 C KOAOBLIM “4HNOM” BHYTPb METAN AHTEHHbI
MOZyNSl, Kak OKA3aHO Ha PUCYHKe 3.

4. YctaHoBka Moayns

Bnok HagexHo 3akpenuTb Ha POBHOM MOBEPXHOCTW.
Heobxoanmo o6ecneynTb MakCUManbHbI YPOBEHb
CEKPETHOCTW YCTAHOBKM MOLY/S.





